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- Users are tracked by ad networks
over the Web (brown edges).

- Ad networks share that tracking ~ Iteol . A e —> —

information (red edges) with each
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- Goal: To identify the red edges. Crowd Sourcing -mn

» Collected 31K ads from 90 personas.
- Labeled all ads using AMT workers.
-5102 are unique retargeted ads.
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Key Idea: Use retargeted ads to conduct
controlled experiments.
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Latent Matching =l 7 J L * Many people use ad blockers to avoid creepy ads.
(Server Side) 2mdn - Sadly, ad blockers kill revenue for small publishers.
rshop |- ["ea]$ rpub - We are working on a way through which one can see

clean ads while avoiding such information sharing.




